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Arcis Golf Selected as National Golf Foundation “Top 100” Business
Inaugural list identifies most successful, influential, innovative companies

DALLAS (Jan. 31, 2018) — Arcis Golf, the Dallas-based golf ownership and management compa-
ny, has been named to the National Golf Foundation's inaugural list of the “Top 100 Businesses
in Golf,” which identifies the most successful, influential and innovative businesses, organiza-
tions, and associations in the golf industry.
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“We appreciate and truly value being listed among the most distinguished names in the golf
industry,” said Blake S. Walker, Founder and CEO of Arcis Golf. “The NGF has recognized Arcis
Golf’'s commitment as an industry leader to consistently provide unrivaled amenities and tailor
every element of the golf and country club experience to exceed all expectations.”

The inaugural NGF Top 100 Businesses in Golf is part of the foundation’s ongoing effort to high-
light the vitality, size and diversity of the industry. Widely regarded as the foremost authority in
the golf business for data, research and consulting, the NGF created the new initiative to recog-
nize and celebrate the vitality, size and diversity of an industry that has an economic impact in
the U.S. of almost $70 billion.

To view the entire list and accompanying content, visit bit.ly/2DstHWd.

“Arcis Golf is reinventing the modern club experience,” Walker said. “We are making it more
relevant to today’s consumer lifestyles.”

Eight distinct weighted criteria were considered. Financial success was a key component, but
more subjective criteria included assessments on influence throughout the golf industry, inno-
vations, prominence and leadership, as well as contributions to the growth and vitality of the
game as well as to the collective societal good.

At every venue — whether owned or managed — Arcis Golf focuses its resources on creating ex-
traordinary experiences and forging emotional connections with members and guests. During
the past three years, Arcis Golf has invested more than $60 million in upgrades, amenities, per-



sonnel, training, and systems to maximize the growth and future success of its unique collection
of clubs.

Arcis Golf ranked No. 2 in “Travel & Hospitality” and No. 171 overall on the 2017 Inc. 500 list
recognizing the fastest-growing private companies in America. In addition to its distinctive col-
lection of clubs, Arcis Golf has built a best-in-class leadership team that is reinventing the mod-
ern club experience, making it more customized and relevant to the lifestyles of today’s con-
sumer.

For a complete listing of Arcis Golf and its properties, visit www.arcisgolf.com.
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About Arcis Golf

Arcis Golf is the premier operator of public and private golf clubs in the United States and an industry leader,
providing dynamic direction and unrivaled amenities that complement diverse playing experiences. Arcis Golf
properties enhance the golf and country club lifestyle to a level of excellence designed to exceed the needs and
expectations of family, friends, co-workers, and guests of all ages. Capitalizing on the resources developed to sup-
port its growing portfolio, Arcis Golf also provides professional management services to third-party owners under
its Arcis Advantage division. The company is supported by Arcis Equity Partners, LLC through strategic acquisitions
that build and sustain the company’s leadership position.



